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About this report

The Roaring Twenties ||

SportsTechX is back for a new year and new decade! We
have a set of reports full of cool data and insights that we are
super excited to present. Following up from our first ever
Global SportsTech VC Report which we published In
October 2019 to a fantastic response, we kick off the 2020s
with this latest edition of our European SportsTech Report.
t will be quickly followed by the North American and the
first ever Asian SportsTech Reports. Yes, we like to keep
ourselves busy. And there's more to come!

Apart from the reports, we're also going to kick off what we
call the SportsTech Quarterly, a new invite-only event series
gathering select people from SportsTech and beyond for
casual evenings focused on insights and networking. The
series kicks off in Berlin with events in other European
SportsTech hubs to follow.

So expect new reports, cool events and other interesting
Initiatives from team SportsTechX this year, all while we
continue to clock lots of air miles checking out the hottest
events and startups in the SportsTech world. But before we
get there, the first order of business is to see what the 2020
edition of the European report has in store.

ESTR20 has landed

SportsTech in Europe continues to go from strength to

strer
INsig

oth as tr

e numbers show. Lets focus on some key

nts from t

ne report.

2019 was likely the first €500m+ funding year In

European
reporting

SportsTech, based on a conservative
lag estimate of 15%. The (disclosed) average

deal value went up by 4/% to a strong €4.5m.

London further consolidated its position as the clear
SportsTech capital of Europe, accounting for 1/% of
startups and a staggering 24% of all funding. It's no
wonder that multiple American sports leagues have
their eyes on setting up more than just annual visits.

Betting and esports dominated the headlines in 2019
with the biggest funding deals. Both spaces are likely
to continue attracting investment driven by global
trends, especially those seen in the US.

't will be very interesting to see it 2020 can hold up this level.
We've already seen some big rounds by Minute Media
($36m) and NURVV (€8.2m), but we're also facing the fears
and insecurities of the Coronavirus crisis, which might drive
investors away from risky startup investments.

#ESTR20

A changing ecosystem

We like to see 2019 as the year in which Spo
mainstream. Major sports magazines cover t

even old school sports business events now inc
iInnovation. And on top

initiatives were launched last year - in the fo
ms, hubs, networks, etc. - resu

awards, progra
opportunities

to conr
content. On the flipsic

ect with SportsTech startups and
e, many of these initiat

classified as “innovation theatre”. Often we'd wi

result-driven ap

the ecosystem

other SportsTech regions. And we're not tired of menti
s more dedicated SportsTech funds.

that Europe neec

That being said, let's get started!

#ESTRZ2

0

Benjamin Penkert

Founder at SportsTechX
benjamin@sportstechx.com

Rohn Malhotra

Co-founder at SportsTechX
rohn@sportstechx.com

ting In

Keep U

tsTech went
ne topic and
ude talks on
of that an incredible number of new
‘m of events,

many

Ives can be
sh for a more
oroach, in our opinion its something that
has to improve on if it wants to

0 with

oning



https://sportstechx.com/gstvcr/
https://www.linkedin.com/in/bpenkert/
https://www.linkedin.com/in/rohnmalhotra/
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Partner: SIGNA Sports United

The #10Online Sports Retailer in Europe

SIGNA Spo
approximate
210 mi

orde
num

ver

enthusiasts

turnover of €537 million, up mo

year.

ts United currently has a user base of

y 3,2 million active customers, with more than

SpO

N

lon website visits and more than 4,3 million net
's in last fiscal year as of September 2019, making it the
ts e-Commerce platform for
“urope. The

sports
olatform had a profitable

e than 20% to the previous

We focus on the fast-growing categories of biking, tennis,

outc

Never satisfi
Investing 1Ir
capabilities,
an effi

oor,
outstar
—ahrrac
mMore.

ig

clent ex

logistics capabll

team sports & athleisure and have built
ding sports e-Commerce shops like Tennis-Point,
.de, Probikeshop, AddNature, Outfitter, and many

nly scalable and modular |

ed with our success we are continuously
smart data analytics,

joint  marketing
infrastructure,

pansion of our warehousing as well as

Ities.

Next step: From e-Commerce to Sports
Experience

S
D

Next to the actual tangible product, todays customer is
ooking for services dedicated to enhancing their sporting
experience. That is why we are now building the

eading

horts Experience Platform on top of our online retalil

Sl
nea

1

ess, enabling Athletes to exercise more efficiently,

L

nier, safer and more enjoyably.

As Sports is getting digitized in every aspect of the game, we
believe that tracking devices, video analytics tools and
online coaches are just the beginning of a huge
transformative wave changing the way we exercise, follow,
track, watch and share experiences in sports.

We want to be at the forefront of all this, but we don't want
to do this alone: To expand our ecosystem we are looking for
Interesting startups and entrepreneurial minds, who are
aiming to improve the sports experience for athletes, fans,
sports communities and rights-holders.

#ESTR20 m

Startups and Entrepreneurs: Get involved!

To achieve our ambitious goals we are partnering with
talented entrepreneurs and innovative companies in order
to build and scale businesses across the entire sports
ecosystem. All you need is a proven track record, a winner's
mindset and a strong passion for sports.

We offer our partners the full-scale advantage of the SIGNA
Sports United Family:

More than 3,2 million sports customers in Europe
Extensive industry and consumer data

Access to sports clubs, associations and stakeholders
Access to elite athletes and sports influencers
Unparalleled sports expertise & know how

Feel free to reach us via our website or directly via email.

i1 SIGNA

SPORTS
UNITED



https://www.signa-sportsunited-x.com/
mailto:m.zwiebler@signa-sportsunited.com
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Partner: ThinkSport

What do we need to know about ThinkSport?

ThinkSport I1s a sport and Innovation network based In
Lausanne, Switzerland. We work B2ZB, encouraging sports
organisations, businesses, start-ups, investors and academia to
work together for fresh solutions in the sports world. The
extremely high concentration of sport stakeholders in our
region offers endless opportunities for this to take place.
ThinkSport provides a wide range of services, tools anc
products, including an inventory of the many stakeholders ir
our unigue ecosystem; support for several network member
orojects and events; the organisation of an annual,
International sport and innovation event, THE SPOT; and the
aunch of a new sport innovation hub in the Olympic Capital.

Tell us more about THE SPOT!

THE SPOT combines unique ideas, creative thinking, and the
latest innovations from both inside and outside the sports
industry. In a flexible open space, with an invigorating
atmosphere, delegates are exposed to wide-ranging content
and experiences, all happening simultaneously. Highlights
include: a Market Place showcasing the latest cutting-edge
technologies and innovative thinking from companies,
start-ups and academics; a Demo Zone where participants can
test various skills; a Start-Up Battle featuring dozens of young
pioneering companies going toe to toe to come out on top; an
array of diverse speakers lined up for talk back sessions; and

exceptiona

IS expectec

networking o
to gather mo

pportun

‘e than

ities. The third edition in 2020

000 curious minds from over
35 countries, with more than 50 international sport federations
and 100 start-ups attending. Check out www.thespot2020.org.

What's behind the new sport innovation hub?

Together with several partners, Thi
behind a new sport innovatior
nurture the sport ecosystem

origin

nkSport
Nub set

is one of the drivers
Up In Lausanne to
oy offering fresh inputs and

al solutions on a permanent basis. This new hub brings

toget

sport organisations and estab
conversation and accelerating progress. Initial partners include
Sport, Nagra Kudelski, Swiss Timing, Sword and

Furovision

UEFA

ner innovative start-ups offering attractive products to
Ished businesses, enabling

Please share with us some recent as well as
upcoming highlights!

_00KiI
aunc

we supported the
12-week accelerator programme aimec
nositively. We were also involved In t
enge organised joint

g

pack at 2019, it was particularly exciting to see the

1 O]

nnovation Chal
ousiness school
participants and ¢

MD.

- our new international innovatio
JEFA Start-U

ne orga

N hub. For instance,
p Challenge,
at impacting football

an exclusive

nisation of an

y by L

EFA and the

his project brought together IMD MBA
esign students, who were askec

to help

Improve tr

the 2024 UEFA European
been working with a num
to push innovation within sports organisations. In partnership

with the International O

first ever
_eaders w

OC “Createat

e fan experier

ce for future UEFA events,
-ootball Championship. We
ver of internationa

#ESTR20

iIncluding
nave also
sports federations

ympic Committee, we organised the

non’, wh

ich gathered 53 I0C Young
no were set the task of creating an interactive and

immersive |OC space for the Lausanne 2020 Winter Youth
Olympic Games, which tens of thousands of fans eventually
experienced during the event.

In 2020, we will contin

international innovation

where start-ups can wor

ue with the development of our
nub by creating a physical space
K together and members of our

ecosystem can meet. We also plan to grow the activities for the
hub, particularly with regard to start-ups. THE SPOT will be back

on 12 anc

ta

13 May 2020

n Lausanne and we are working hard to
e this third edition of the event to the next level. Additionally,

we have recently opened up ThinkSport membership to
International organisations and companies as an exciting way
to further grow our network.

the
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SportsTechX - Market Intelligence for investors & professionals

About Us Services Insights
SportsTechX is the #1 source for data & insights about Consulting SportsTechDB
SportsTech startups and the surrounding ecosystem, with the We help to find the right angle on SportsTech Global database to find the best startups and
mission to promote, grow and navigate the global SportsTech and answer questions like: What does the initiatives in the SportsTech ecosystem.
ecosystem. market look like? And how should we operate
We frequently publish content in form of industry-leading In this ecosystem? Based on that we develop Reports
reports, podcasts and newsletters, and appear as keynote a customised execution strategy. P | |
speakers at events and conferences all around the world. We Industry-leading reports that combine facts
also operate SportsTechDB, a database that helps investors and figures with qualitative insights.
. . . Market Research
and professionals to explore the global market in order to invest | |
in and engage with the best solutions. Both the publications We CO”dUCF CUStOm'SGC in-depth research Newsletter
and the DB are based on our SportsTech Framework which and analysis on various aspects of the | | | |
allows to find, compare and assess startups. SportsTech ecosystem. We invite and Cutting through the noise with topic features,
L L. . promote partners through the various interviews & major industry updates.
We work with Investors and organizations in sports and -
. . . . . reports we publish.
adjacent industries and support selected startups in business
development and fundraising. SportsTech Allstars Podcast
Matchmaking Showcasing startups and relevant initiatives
We connect investors and organizations with from the world of Sports & Tech.
startups & scaleups, based on our data and
our insights/network in the ecosystem. This
. . Blog
can be for investments, collaborations,
events, accelerator programs and other Market insights with event reports, landscape
OUrposes. overviews and startup related articles

LinkedIin Group

Community of SportsTech enthusiasts who
share the latest news and updates.


https://www.sportstechx.com
https://www.sportstechx.com
https://www.sportstechdb.com
https://www.sportstechx.com/reports
https://www.sportstechx.com/newsletter
https://www.sportstechx.com/podcast
https://www.sportstechx.com/blog
https://www.sportstechx.com/linkedingroup

Q SPORTSTECHX
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#ESTR20 m

SportsTechDB - Global database to find the best startups & initiatives

About the Database

SportsTechDB provides high-value market intelligence for
investors and professionals in sports and adjacent industries
who want to explore the global SportsTech market in order to
find the best startups and initiatives to engage with. It covers
the following sections:

Startups & Sca

Funding Rounc

eups

S

Mergers & Acquisitions

Investors

Accelerator & Incubator Programs

Events & Awards

Other Initiatives

SportsTech enthusiasts will no longer need to rely on their
spreadsheets or have to conduct tedious research on their own
- all of the information needed can be found in this new,
comprehensive platform. We believe that it will help to
democratize access to SportsTech startups and initiatives on a

global scale. It aims to cut through the noise and to shine the
spotlight on innovative solutions.

Free & Pro Version

The free version of the database gives access to all startups
& Initiatives on a global level. It is designed for users who
want to explore the ecosystem and do some initial research.

A

-or industry professionals and more advanced research

eeds a paid pro version of the platform is available.

Amongst other data and features, it includes funding
rounds and a broad range of startup filters:

Location

Investment Status & Amount

Sectors of the SportsTech Framework
Target Sports

Technology

Business Model

etc.

This depth of research is possible due to our focus on the

S

portsTech industry, something that agnostic databases

can hardly offer. Years of data collection, combined with a

&
U

eat network in the SportsTech ecosystem and constant

ndates guarantee data of the highest quality.

What SportsTechDB is for

Finding startups & scaleups

Screen the market for deal flow, cooperation
opportunities, or simply to get inspired.

Exploring the ecosystem

Dive Into t

Accessin

Understan
fact based

SP

ne world of investors, innovation

Nubs, events & accelerator programs.

g the market

d trends & developments through a
analysis.

ORTSTECHDB



http://sportstechdb.com
http://sportstechdb.com
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The SportsTech Framework - A systematic approach to the industry

SportsTech Framework

Activity & Performance

Wearables & Equipment

Wearables
Game Equipment

Infastructure

Fans & Content

News & Content

March 2020

News Aggregator
Original Content
OTT Platforms

Performance Tracking
& Coaching

Activity Data
Video Analytics
Coaching

Fan Experiences
& Social Platforms

Fan Engagement
Ticketing & Merchandise

Social Platforms

Preparation

Tutorials & Training
Injury Prevention & Rehabilition

Booking & Matchmaking

Fantasy Sports & Betting

Betting
Betting Enablement
Fantasy Sports
Fantasy Sports Enablement

Sports Games

Management & Organisation

Organisations & Venues

Team / Club Management
Scouting & Recruitment
Stadium Management

League / Tournament /
Event Management

Media
& Commercial Partners

Media Production
Sponsorship

Crowdfunding

@sportstechx | sportstechx.com

#ESTR20 m

About the framework

We introduced the framework in 201/ in order to provide
a common understanding and structure for the
SportsTech ecosystem. Since then we keep enhancing
it, to ensure that it's the best tool for finding, comparing
portsTech companies on a global level.
That's why we made two major changes in 2019:

and assessing S

1. The three main secto

target audience:
The Fan.

he Ath

‘s are now classified on their

ete, The Sports Executive and

2. We've introduced sub sub sectors, a third level of
classification, to get another level of detail and provide a
deeper understanding

The framework
database and al

IS also

the core of our SportsTech

lows for smarter and faster filtration to

help investors and professionals find exactly what
they're looking for.

Even though the framework is proven-in-practice, there
will always be situations in which startups can be
assigned to two or even more sub or sub-sub sectors,
1 not be avoided. We invite everyone to

which simply ca

share their feed

vack as we're always looking to further
optimize our work.



https://twitter.com/sportstechx

Q SPORTSTECHX  EUROPEAN SPORTSTECH REPORT 2020

The SportsTech Framework - Structure and Descriptions

Activity & Performance

This sector covers all solutions focused on the Athlete, whether
professional, amateur or at a leisure level. These are related to the actual
sports activity, no matter if it's before, during or after it. Common goals are
tracking performance, preventing injuries & finding sports to play.

Wearables & Equipment: Physical resources worn/used during an activity.

Wearables: Attachments to the body of the athlete or the surface of
playing equipment used.

Game Equipment: Physical equipment that is used to perform an activity,
usually movable.

Infrastructure: Resources installed on premises, usually immovable.

Performance Tracking & Coaching: Solutions that help improve the
athlete's performance, either through track the activity and providing
feedback or by training guidance.

Activity Data: Tools that capture and track key metrics of sports activities.

Video Analytics: Applications that use video to record athletic
performance and provide insights.

Coaching: Tools to increase performance by providing training & guidance.

Preparation: Tools that help the athlete prepare for the sport they will
perform or aid in injury prevention & rehabilitation.

Tutorials & Training: Tools and tutorial guides to learn new skills and help
improve performance.

Injury prevention & rehabilitation: Applications to reduce the likelihood of
injury or help speed-up recovery.

Booking & Matchmaking: Platforms to discover and book venues, find
players or sports events locally or while traveling.

Management & Organisation

All solutions that help the modern Sports Executive perform their
responsibilities. Whether it's managing sports facilities, teams,
associations, leagues, events, gyms or media companies. Goals here
usually relate to improving operational efficiency or providing a better
experience to the end consumer.

Organisations & Venues: Solutions to help sports related
organisations or venues with managing internal operations.

Team / Club Management: Tools for professional or amateur sports
teams, clubs or gyms.

Scouting & Recruitment: Applications assisting teams or coaches
scout and recruit talent.

Stadium Management: In-stadium solutions that facilitate easier
operations or more efficient fan organisation.

League / Tournament / Event Management: Tools for organisers of
tournaments, leagues, races or major events.

Media & Commercial Partners: Solutions that are either for or
connect with the media, sponsoring brands or investors.

Media Production: Tools to make broadcasting easier and richer.

Sponsorship: Platforms to connect brands with teams and athletes
for sponsorship

Crowdfunding: Marketplaces for athletes or teams to raise funds
directly from fans and benefactors.

#ESTR20

Fans & Content

This sectoris all about how sports connects to or is consumed by Fans and
viewers. All of these are solutions focused on the fan and so will include
content, merchandise or betting and fantasy sports.

News & Content: Solutions that provide all kinds of content for fans.
News Aggregator: Reporting current sports news or results.
Original Content: Creating original content, either video or editorial.
OTT Platforms: Sports streaming platforms

Fan Experiences & Social Platforms: Connecting fans with each other or
bringing like minded sporting communities together.

Fan Engagement: Helping fans connect with their teams, leagues or
venues to enhance their experience.

Ticketing & Merchandise: Platforms for fans to purchase tickets for
events or merchandise & memorabilia for their favourite teams & athletes.

Social Platforms: Social networks and communities to connect people
with similar sports interests.

Fantasy Sports & Betting: Assistance with betting real or play money on
sports events and online games based on real or virtual teams.

Betting: Platforms to place sports bets

Betting Enablement: Tools to aid the sports betting industry, either bettors
or betting companies.

Fantasy Sports: Fantasy sports or sports prediction games

Fantasy Sports Enablement: Tools to help fantasy sports gamers or game
providers.

Sports games: Sports related video games.



https://medium.com/sportstechx/sportstech-framework-2019-2946533282eb
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The European SportsTech Innovators

A selection of 40 individuals who are collectively driving the
orowth and the success of the ecosystem through their

engagement in new and leading initiatives. We are proud to
have them in our report.

Aser Ventures Sport Tech Hub City Football Group ThinkSport Sport Experience Colosseum Sports Tech Shorai
Serbia

1
A
A

f , \
e UniCredit iy s} 5
bIT) W ,"::F.‘ C

P\

XARXA Capital Real Madrid Next Sports Lab Copenhagen Le Tremplin Sports Loft London Sports Tech Sport Tech Innovation UEFA Euro 2020 Platform A Wylab Active Lab
Network Group

Seventure Partners Nordic SportsTech Global Sports Innovation HYPE Sports Innovation Nordic SportsTech Barca Innovation Hub UEFA Innovation Hub BITKRAFT Esports SportsTech Poland SportUp SportsTech Ireland
Center Ventures

Werder Lab Real Madrid Next DFB-Akademie leAD Sports Accelerator Paris 2024 INDESUP! Sport Tech Hub Indigo Capital SG Sports Startups Wylab Le Pack
Accelerator
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KEY TAKEAWAYS

All on one page
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Key Insights - European SportsTech 2015 - 2019

Average ticket size at

record-high €4.55m in 2019

— :
= Total funding crosses o
% €E0DM mark in 2010 18.6% CAGR over 5 years

A record-breaking year

2019 was a fine signoff to the decade for SportsTech in
Furope with a number of records established: the first
€500m+ year and nearly 1.5x growth in average deal size
from 2018. Though 2019 wasn't an anomaly, investment in
SportsTech more than doubled over the 5 year period frormr
2015 to 2019 and shows no signs of slowing down. Londor
continued it's reign as the European SportsTech capital anc

the European ecosystem also closely mirrors global trends o : :
with heavy investments in money spinning sectors of ACtIVIty & Performance Bettmg & esports prowde

betting and esports. All of which brings impressive receives 45% of total funding 5 of top 7 deals in 2019
momentum into the new decade.

London accounts for 28.1% of startups are
24.5% of total funding from the UK



https://www.sportstechdb.com/
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STARTUP DATA & INSIGHTS

Leading Countries
Leading Cities
Leading Sectors

Startup Interviews
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UK dominates, France and Germany support

Top 15 Countries in European SportsTech Minor changes in country list
@ @ Rankchange compared to previousyear ¢ Amountin €m Our objective has always been to paint the big picture in
SportsTech. So for a start, we take a look at the number
30.0% . o
28.1% of active startups per European country.

In spite of adding hundreds of new startups to our
database, we don't see too much change in the top 10. Ir

fact, the top 6 are exactly the same as last year anc

together account for nearly two thirds of the tota
20.0% number of active SportsTech startups in Europe. The
UJnited Kingdom continues to dominate with strong
support from the French and German ecosystems.
While France's share stayed exactly the same, Germany's
contribution is up by 1.5%, bringing it closer to second
place.

11.7%

10.0% 3.6%  9.4%
We do see some change further down the list though,

with Denmark gaining strong ground while Ireland goes

2.3%  4.9% the other way, perhaps indicative of changing dynamics

34% 309 within the ecosystems in each of those countries. At a

1.3% country level there aren't any new entrants to the top 15
which might not be much of a surprise.

1.2%



https://www.sportstechdb.com/
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London stands tall, European capitals act as hubs

Top 15 Cities in European SportsTech Shifting city landscape
@ @ Rankchange compared to previous year Amount in €m The city list does see some shuffling of positions which
20.0% makes it interesting to view. London continues its reign

as European SportsTech capital, a position it is unlikely
to relinquish anytime soon. Paris continues in second
nlace while Berlin jumps into the top 3, a gain of one
lace from last year. The big mover is Copenhagen
which comes into the top 5 and is clearly the driver of
the growth in Danish SportsTech. Stockholm rounds out
the top 5 giving good representation to the Nordics.

16.8%

15.0%

The major Spanish cities come next with Barcelona

10.0% especially losing some ground from last year. However

Spain is still clearly an important SportsTech nation with

two cities in the top 10, a feat matched only by Germany

where Munich made a big jump to come into 10th place.

4.9% New entrants into the top 15 are Manchester and Zurich.

ne fall of Ireland in the countries list is mirrored by
Dublin’s declining position.

5.0%

1.7% 0
15% 13% 13% 12% 12%

11% 1.0% An interesting trend is that the list is fairly well
distributed across the European capitals where it seems
ike each city acts as a hub for its own country. London
and Paris have well known public funded initiatives in
Sport Tech Hub and Le Tremplin, perhaps an indicator
that in the early stages it is a good idea to have loca
covernments help nurture the growth of the ecosystem
as a whole.

0.0%
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Amount of Startups per SportsTech Sector in Europe

Activity & Performance

15.5%
Wearables 129

& Equipment Performance

Tracking &
Coaching

__________
- -

8.7%

Fan Experiences
& Social
Platforms

22.8%
Preparation

9.1%
News

& Content

10.3%

Fantasy
) Sports
e T & Betting

- -
- -
--------

Activity & Performance most attractive to founders

16.1%
Organisations
& Venues

5.4%

Media &
Commercial
Partners

28.1%

Fans & Content

21.6%

Management
& Organisation

DATA SOURCE: SPORTSTECHDB.COM #ESTR20

Preparation most popular sub-sector

A

look through the SportsTechX framework shows a

focus on Activity & Performance, referring to solutions
for professional and recreational athletes. This accounts
for half of all SportsTech startups in Europe. The key

driver for this is the Preparation sub-sector where a

major portion of startups come from Booking &
Matchmaking solutions, which help users reserve

sports facilities or find other players.

Fans & Content, relating to solutions for sports fans,

CO
SuU

mes in next with a fairly even split between the

n-sectors, though slightly favouring Fantasy Sports &

Betting. A global trend towards legalisaton of sports
betting means that European solutions will naturally
react to this lucrative industry. Content is also an

Im

portant theme, given the changing needs and short

attention spans of consumers.

Management & Organisation, which includes solutions
for sports related organisations, is the least populated
sector. This is understandable given that it is primarily
B2B driven and that there aren't too many enterprises in
sports, especially SMEs. Important to note here Is that
though it is small, Media & Commercial Partners is a
cruclal sub-sector as sports organisations increasingly
look for ways to automate media production and
content generation.



https://www.sportstechdb.com/
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Startup Interviews

Activity & Performance

Champion's Mind g
Mental training routines to train athletes

. CHAMPIONS
Dublin MIND
Omnicoach

Esports coaching system

@ OomnIiCOACH

Budapest

Play Pulse

High intensity training through gamification
Oslo

%ploypulse

Rezztek
7
High performance attachment for ice hockey ®ﬂ£'</2,7'£'/(

Bratislava

Management & Organisation

Beyond Sports &

BEYOND
SPORTS

VR driven match analysis to create experiences

Alkmaar

Edge
Contracts and payments platform for esports

edge

London

Fly-Fut

Football video production with drones
Madrid

Vensy

MENSY

Al powered digital marketing to fans

London

#ESTR20

Fans & Content

Coras

Connecting customers to tickets

(3 coras

London

FatMap

Outdoor sports features and trails

FATMAPA\

Berlin

Sportifico

Social network for athletes and coaches

$ sportifico

Belgrade

We Fish

Interactive, simple and social fishing app =
U/EFISH

Murcia
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Champion’s Mind

Dublin, Ireland

What's your value proposition?

Champion's Mind is the #1 daily mental skills
coaching platform for athletes. Champion's
Mind teaches competitive and amateur
athletes how to hit peak performance when it
really matters through a program of daily mental
skills exercises created by bestselling author
and peak performance coordinator of the San
Francisco Giants, Dr Jim Afremow.

What were your highlights in 2019?

The reaction to our first release. When you
Invest so much time in creating something new
and finally release it, it doesnt matter how
confident you are with what you have built.
There's always the moment you find out for real
whether people care enough about it to pull out
a credit card and actually pay for it. That
happened, the feedback was excellent, real
neople spent real money buying Champion’s
Mind and were now confident that success is
just a matter of targeting and scale.

O

CHAMPIONS
MIND

What are your plans for 20207

1. Drive sales. 2. Create more amazing content.
3. Grow Revenues. 4. TBD 5. Profit! In 2019 we
learned that two groups of people love what
we've created with Champion's Mind - Coaches,
and Athletes. Our job for 2020 is to build the
awareness of the product with these

customers. We also need to expand the range of

content we offer to keep our athletes engagec
and working on their mental game every day. If
we achieve both of those things, we'll have a
very successful year.

Dave Kearney
CEO

Omnicoach

Budapest, Hungary

What's your value proposition?

As gaming expands rapidly many opportunities
are being missed. Millions of players are in
constant search of new experiences. This
makes the gaming market very competitive.
Brands not offering new experiences are
missing out, and leaving money on the table.
Omnicoach is here to offer something new for
users and a new revenue path to companies
interested In reaching gamers, or for using
video games within campaigns. We developed
our own proprietary technology which uses
Al-based analytics to identify key moments In
gaming videos. |t makes it easy to create
custom quests, challenges, and coaching
services.

What were your highlights in 2019?

Last year we launched Omnicoach public early
access for Overwatch, and got a lot of great
feedback from users and from industry experts.
Based on this feedback, we reinvented
Omnicoach and created an Interactive
white-labelled platform that empowers esport
teams and businesses to enhance fan
engagement in esports and gaming. Since our

#ESTR20

Al-based technology was built on solid
foundations we also introduced some new
features. These empower white label partners
to, I) increase fan engagement in a new and
gamified way; i) set-up a new revenue stream;
i) and also giving a new win to enhance the
brand relationship and get new brands
onboard.

What are your plans for 2020?

We are just closing an investment round now so
for 2020 the team has great plans on expansion.
n the first quarter of 2020 we are kicking off our
nilot program for League of Legends and
CS:GO. Once the pilot program is over we are
cgoing to publicize the ROIs that our tool
actually delivered to the partners and in Q3
2020 we would like to see new esport teams
and businesses onboard. For the longer future |
can say that we will not stop there. Since we are
able to extract data from video footage, in the
long run we could also apply our Al technology

to other industries beyond gaming as well.

Daniel Agoston
CEO & Co-Founder
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Rezztek

Bratislava, Slovakia

Playpulse

Oslo, Norway

%playpulse

£
REZTEK
N

What's your value proposition? customer, a large fitness studio chain, has been What's your value proposition? What are your plans for 20207?
active for 16 months now, setting a promising

precedent for rolling out Playpulse in fitness

Playpulse turns exercise into video gaming to Rezztek® aims to set a new market standard for Rezztek® aims to launch in North America in

motivate the digital generation to be more i dios slobally. orofessional and amateur hockey players. 2020 in cooperation with a renowned hockey
active. Bringing the engagement anad Rezztek®s patented material for the hockey equipment manufacturer. Together we will drive
enthusiasm found in gaming and esportsintoa  \What are your plans for 20207? stick's blade allows for better puck control, the adoption of players towards a high-end
physical space. Our stationary bike is the faster and more accurate shots and is fully stick with Rezztek® already applied on the

We are attending FIBO in April to showcase our
latest product sample, which is getting close to
our satisfaction for mass production. We expect
to be ready to ship the first fully commercial
version of the Playpulse gaming bike by Q2.
We're firstly fulfilling a number of pre-orders
across Scandinavia, then focusing on a few

customizable to players needs. The material blade, while capitalizing on Rezztek® 's
also creates a new platform for branding and customization and advertising potential. Our
advertising. Rezztek® was developed with plan is to successfully pilot Rezztek® in the
Boston Bruins captain, Zdeno Chara, who is a  North American market and put ourselves in a
user and passionate supporter. position from where a change in market

C o . standard can be achieved. Simultaneously, we
What were your highlights in 20197 i explore Rezztek®'s use cases outside of

gaming console, on which multiplayer video
games create an immersive experience where
the user is having so much fun that they forget
they're exercising. The concept and technology
iIs based on our co-founder Kristoffer's PhD
from NTNU on specifically how to engage more
neople through gaming, then verified in various

Hilots. selected partners across Europe by Q3. We will
also be raising a seed round and expanding the We successfully validated Rezztek®'s potential ~NOCKey and sports overall

What were your highlights in 2019?  organization with key hires - preparing in Slovakia and Czechia and sold more than
aunched several new pilot locations in Playpulse for rapid scaling .Of oper.ations, 15000 products in the first season. More than
Norway, among them a school and hospital, gfen;:i;t ‘;T: s:gs' oéllilzree V;/:wlti foe(;u:;gnzg 40 elite leve pro‘es.sionaIS switched to Rezzt§<
re-opened at a fitness studio in Sweden and | i 4 sgolid exercisz effect ° =0 and 10 of them play in the best hockey league in
launched commercially with a partner in China. | the world, the NHL. Rezztek® 's advertising
The software was improved and content feature attracted brand partners like Coca-Cola,
expanded significantly, and we took the Sony and BMW who used Rezztek®s branding
nardware development close to mass potential to support pro level players and also

youth teams. Rezztek® won the Gold Award at
Mass Challenge Boston among more than 1300
startups from all over the world.

oroduction. We reached over 85.000 played
games on the platform after having done 16
pilots in total. The longest running commercial

Andrej Dula
CEO

Erling Magnus Solheim
CEO and co-founder
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Beyond Sports

Alkmaar, The Netherlands

What's your value proposition?

Beyond Sports turns positional tracking data
from sports matches into fully animated 3D
simulations, transforming traditional passive
consumption into an interactive experience. We
allow fans to choose any perspective, give the
game a custom look and put their own avatar
on the pitch. By creating content that Is
Interactive, personalized and shareable we
target the young generation that is not engaged
oy what the market currently offers.
Monetization of this content through branded
environments allows us to capitalize on data
that Is currently undervalued In the
marketplace.

What were your highlights in 2019?

The Beyond Sports virtual broadcasting
products have been used worldwide by FOX
Sports, Sky Sports, BelN Sports and NBC
Sports. Virtual 3D analysis of big plays was used
In pre-game shows, post-game shows and even
live. The NFL Network used Beyond Sports live
streaming products to broadcast the entire
2019 AFC Championship game in a stylized
virtual environment on Twitch.tv in The

&

BEYOND
SPORTS

Netherlands. This virtual live stream attracted
4x the viewing numbers of the real television
broadcast. Outside of broadcasting, Beyonc
Sports has taken a unique position betweer
data collection and data usage, becoming the
o0-to-experts in this area.

What are your plans for 2020?

This year is going to be the year of Beyond
Sports’ move into the direct to consumer
market. In collaboration with Disney/ESPN and
the Dutch Eredivisie we will release a consumer
application that serves the next generation of
sports fans. Access to first party data and the
ability to customize the experience will attract
sponsors and brands that want to benefit from
the strong emotional connection users have
with sports content. As Beyond Sports
continues to provide their services to the NHL,
EPL, MLS, NFL and KNVB among others, the
release of the consumer application will serve
as an accelerator for other leagues and sports
to follow in the footsteps of the Eredivisie.

Sander Schouten
CEO

Edge

London, England

What's your value proposition?

Esports is a huge (and growing) industry, full of
engaged and passionate people. It is also
plagued by a lack of infrastructure anc
regulation. Edge was created to end the wilc
west of esports. We make esports easy. Our
data driven payments platform provides a
highly disjointed and unregulated industry with
the tools it needs to grow. The Edge platform is
a one-stop shop, created by gamers for gamers.
You simply log on to Edge and get automated
payments, digital contracts and verifiable data
all in one platform.

What were your highlights in 2019?

2019 was huge for Edge in many ways, it's going
to be hard for 2020 to beat it! Notable highlights
include raising our seed round, which in turn
allowed us to grow our team. We are so proud of
the Edge team and the work they are doing. Part
of that work includes getting our brand
recognized, we underwent a brand redesign
and are thrilled with the results. Speaking at
various esports conferences and talks as Edge
was exciting, but the untouchable highlight for
all of us was signing our first customers.

edge -

What are your plans for 2020?

2020 has only just started, but already we can
see that it's going to be even bigger and more
exciting than 2019. Our main focus at Edge is
providing an unparalleled service to our early
access customers. They are our number one
oriority and we want to make sure they love our
nlatform as much as we do! We are also keen to
sign new customers, and have very exciting
product development things in the pipeline.
Other than that we plan to provide the esports
industry with the regulation and best practices
that it needs, making sure every gamer Is paid
what they are owed, saving TOs and publishers
money and time...just the small things!

Adam Whyte
CEO
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Fly-Fut

Madrid, Spain

What's your value proposition?

We record amateur leagues and tournaments
with Drone tech, then give the games to the
players in our app in two formats; Five minute
highlight video with line ups and professional
speakers and the full game without edition. Our
business model is a CaaS, where teams pay a
monthly fee to have all of their games and the
games of their rivals. Parents may also
subscribe to the family account and have
access to all of their childs games. Our
objective is to make every single amateur player
see, keep and share all of their games, goals,
dribbles, saves and passes.

What were your highlights in 2019?

n 2019, we were really happy to show the entire
industry that our business model was doable
and profitable. We are the first company in
Spanish history to fully record a federation
football junior tournament with drone
technology. We have also seen how youth
teams from Real Madrid, Barca, Inter Milan,
Valencia and Atletico de Madrid use our
technology to analyse their games and improve
tactically. In May, the company also achieved

the status of being the largest drone pilot
company in Spain, operating in 3 different cities
with league competitions and in over 10 other
cities with flash 2-3 day tournaments.

What are your plans for 2020?

Early in 2020 we will close our series A rounc

size. Our objective here is to get on board one of

the VC key players in the European market to
continue to grow the company. On the
Operations side we will start to expand
progressively to other cities in Spain, and on the
commercial side, Europe and USA. In Spain we
will start to increase service to more and more
federated junior leagues with a total objective
of over 120 leagues. We look forward to
establishing a global partnership with a top
sports brand that will help us to continue to
Improve the experience for our users.

Luis LIagostera Herrera
CEO & Founder

Vensy

London, England

What's your value proposition?

Vensy is a technology-first influencer marketing
business that uses Al to help enterprise sport
organisations connect and engage with their
target consumers. We gather information on
influencers and their fan base from millions of
data points and then use proprietary algorithms
to convert this data into actionable insights. In
doing so, we combine technology with great
creative storytelling to uncover the best talent
for brands to reach and engage with their target
audience.

What were your highlights in 2019?

During 2019, we made a lot of progress with
product development announcements as well
as our largest valuation to date, which Is great
recognition of all the amazing work that our
team is doing. The growth of Vensy has been
amazing to see continue, the biggest highlight
for us was forging a partnership with the likes of
elefonica, Roborace and [ISG. hese
partnerships allowed us to showcase our
capacity to deliver great influencer campaigns
both cross-platform  and across multiple
ocations.

#ESTR20 m
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What are your plans for 2020?

For us, during 2020 the aim and objective is to
continue our journey of scaling our efforts to
deliver strong influencer campaigns and
maintaining an excellent product service for
our customers. Our business is constantly
evolving and in order to survive we must
disrupt. Already customers are starting to ask
more questions about influencer marketing,
particularly within the Esports industry. A lot of
focus will be positioned in developing an
expertise within this market and provide
stakeholders with greater visibility on how
influencer marketing can help them speak to
their target consumers.

Rodney Johnson
Co-founder
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Coras

London, England

What's your value proposition?

Coras enables the biggest online brands to sell
tickets by connecting to multiple ticketing
software APls into a single API for distribution
partners like Ryanair and Frontier Airlines to sell
tickets. Customers are offered tickets
corresponding to the dates and location of their
trip and sports teams can access the biggest
potential customer network in Europe and In
future the US and Asia. Coras manages
customer service and client payments so it is a
turnkey revenue opportunity for distribution
partners. They bring the customers and Coras
does everything else.

What were your highlights in 20197

We were delighted to increase our portfolio of
sporting clients from Manchester City to
Toulouse Football Club and 7 La Liga teams
while also working with Pro14 final. On the
distribution side, the first signing of our first US
partner, Frontier Airlines and signing our first
distribution partners in Asia and Australia that
will be announced in 2020. The product also
evolved significantly to support the ability for
customers to pick their seats and multiple

(3 coras

e-ticket delivery methods from instant
confirmation to an agreed delivery date before
each match

What are your plans for 2020?

We will be expanding our distribution anc
supplier partners In Europe, US, Asia anc
Australia. Our primary distribution vertical at
the moment is travel and we will be expanding
iInto eCommerce distribution partners. We will
be Increasing our sports portfolio to more
sports after football and rugby. We will start to
use all the data we have to builld a
recommendation system to increase the ability
of our distribution partners to target customers
with the tickets most relevant to them.

Mark McLaughlin
CEO

FatMap

Berlin, Germany

What's your value proposition?

FATMAP is the most complete app for outdoor
enthusiasts. Browse thousands of high quality
routes for hiking, biking, skiing, trail running and
much more. Plan in detail using the most
comprehensive global 3D mapping with safety
tools and live conditions. Track your adventure
and navigate fully offline. Share your experience
and connect with a global community of
outdoor enthusiasts to find the inspiration for
your next adventure. Join the Explore Club for
more advanced features and exclusive
orivileges from major Brands & Resorts.

What were your highlights in 2019?

In 2019, we had over 2 million active users and
30x growth in premium members. We also saw
900% growth In content coverage with
complete winter mapping of European Alps and
North American Ski areas including over 1000
esorts. We established a new partnership &
integration with Strava along with major brand
partnerships with The North Face, Salomon,
Mammut, OnRunning, Faction Skis, Mons
Royale and many more. Finally, we topped the
year earning multiple awards including EASC
SportsTech Awards in Germany.

#ESTR20

FATMAP&\

What are your plans for 2020?

In 2020 we will continue on our mission to help
more people enjoy the outdoors easily and
sustainably. A new community feed allows
adventurers to connect with each other and
follow their favourite brands, world class
athletes and mountain guides. Destinations,
trips and tours make it even easier to find your
next adventure. And more updates to our 3D
mapping and content all over the world
including new tools like live avalanche risk,
mobile route planning and full multi-sport
navigation.

Misha Gopaul
Founder & CEO
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